“In Montréal, natural
and unusual partnerships
are a fundamental trend;
we build on mobilization
and co-operation.”
Manuela Goya
Secretary General,
Montréal, Cultural Metropolis
Alexandre Taillefer
Main Partner XPND Capital and
Steering Committee President
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Rendez-vous Montréal, métropole culturelle 2012
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ARTISTS AND BUSINESS PEOPLE UNITED
FOR THE METROPOLIS
Montréal’s ambition is to become a worldrenowned cultural metropolis, and members of
the cultural and business communities are active
participants in this grand project.
In 2007 and 2012, hundreds of them assembled
for two major events: the Rendez-vous Montréal,
métropole culturelle. The first was designed to
accelerate the deployment and consolidation
of Montréal as a cultural metropolis for the 21st
century, with priority given to creativity, originality, accessibility and diversity. This first meeting
led to the creation of an alliance and an unprecedented cooperative effort, which gave birth to
the: Plan d’action 2007-2017 – Montréal, métropole cuturelle. Ambitious, targeted and realistic,
the ten-year action plan provided Montréal with a

common project and led to the creation of exceptional partnerships.
These major collective goals meeting with
success, the second Rendez-Vous, in 2012,
presented an overview of dozens of innovative
solutions implemented in the previous years in
Montréal, creating new ways to fund and democratize culture.
The two Rendez-vous Montréal, métropole
culturelle led to the development of a spirit of
collaboration and determination which have
become strong forces in Montréal. Collaboration,
mobilization and commitment to Montréal,
métropole culturelle have been highly apparent
during the past decade. The Steering Committee
has been driven by a joint commitment to culture
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for 10 years, a commitment that is still lively and
energetic. This shared vision has translated into
a mobilization for Montréal, cultural metropolis.
Progress has been tangible.
This broad movement is increasingly reinforcing
Montréal’s cultural reputation in the country and
internationally. When everyone works together
for culture, great things become possible!

BOOKS, PART OF OUR
HERITAGE
Although threatened by the movement toward
digital publishing, the book industry remains a
cultural jewel worth preserving. The gouvernement du Québec is convinced of this, and is
working actively to support publishers, registered
bookstores and libraries. Launched in 2015, the
Plan d’action sur le livre seeks to help the spaces
where our literature is created and disseminated.

Bibliothèque du Boisé
Photo: Denis Labine, Ville de Montréal

Dozens of public libraries and the head offices
of most of Québec’s major publishing companies are located in the metropolis. Actions are
deployed on several fronts. Thanks to significant
funding granted by the ministère de la Culture et
des Communication province-wide, better access
to books in Montréal is being provided.

CULTURE: ENGINE OF THE MONTRÉAL
ECONOMY
The impact of culture on the city’s economic vitality needs no longer to
be demonstrated. From one study to the next, the figures speak for themselves, revealing the importance of continuing to invest in art and culture
for metropolitan prosperity. So it is not surprising that the Chamber of
Commerce of Metropolitan Montreal (CCMM, formerly known as the
Board of Trade of Metropolitan Montreal) thinks it is important to play a
key role to promote creativity, the renown and success of Montréal as a
cultural metropolis.

DAZZLING IMPACTS
About three years ago, the Chamber published the highly anticipated
study on the economic impacts of culture, titled Culture in Montréal:
Numbers, Trends and Innovative Practices .
The study demonstrated that despite today’s digital shift, the cultural
sector continues to play a key role in the economy of Greater Montréal.
The study underlined the fact that its direct and indirect effects totalled
almost $11 billion, which is 6% of the gross domestic product (GDP).
An interesting fact: with about 83,000 jobs, the impact of the cultural
sector on the employment market is about twice that of the aerospace or
life science industries. The results were designed to update data collected
for the needs of the study La culture à Montréal : impacts économiques
et financement privé , published in 2009.
If culture plays a crucial role in the development of the metropolis, the
revitalization of a cultural district—le Quartier des spectacles—can also
serve as a spark for economic revitalization. That was demonstrated in
the 2015 Étude sur les retombées économiques immobilières du Quartier
des spectacles , sponsored by the Quartier des Spectacles Partnership,
the Chamber of Commerce of Metropolitan Montréal and the Ville de
Montréal. This study determined that total real economic impacts attributable to the creation of new real estate projects in the Quartier des
spectacles totalled between $1.5 billion and $1.6 billion.
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THE IMPORTANCE OF CREATIVE INDUSTRIES
In 2013, the CCMM also addressed specific issues related to the creative industries, which comprise sectors as
diversified as design, multimedia and fashion.
Through a strategic forum on creative industries, bringing together more than 500 sector decision-makers, and
publication of the study The creative industries: catalysts of wealth and influence for Metropolitan Montréal , the
Chamber proposed an enhancement strategy placing an accent on issues such as the presence and diversity of
creators, support for entrepreneurship and marketing, as well as the influence of the metropolis.

ENGAGING THE BUSINESS WORLD
During the last 10 years, the CCMM also worked on encouraging the business community to increase its involvement in the cultural sector.
The two economic impact studies produced by the Chamber in 2009 and 2015 paid special attention to private
funding and highlight the need to support small organizations and innovation.
Consequently, in 2011, the CCMM, in collaboration with the Conseil des arts de Montréal (CAM), published L’art
de s’investir en culture – Guide à l’intention des gens d’affaires . Aimed, above all, at business people in order
to raise their awareness and provide information, this guide was also designed to provide cultural organizations
with sales arguments when the time comes to seek financial support.
Two years later, the Chamber and CAM continued to address the issue, with another publication presenting various
ways to get involved with cultural organizations: through donations, sharing expertise, personal or company
collections, consuming culture, etc. Titled La culture, faites-en votre affaire – Portraits inspirants pour passer à
l’action , the guide also told the story of 15 benefactors, including Pierre Bourgie, Michel de la Chenelière and
Sophie Brochu, all of whom play an inestimable role in the growth of arts and culture in Montréal.
Over the years, the Chamber has hammered home the importance of creating and reinforcing links between the
business community and culture.
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CULTURAL QUARTERS: THE ARTS
AT THE HEART OF DAILY LIFE
The cultural metropolis thrives on daily citizen life, and the vitality of
each borough has its own local colour. That’s why several boroughs
have created their own cultural plans. These initiatives have made local
culture more dynamic.
ARTS AND CULTURE: DNA OF LE PLATEAU
Known for its exceptional concentration of artists and cultural organizations, Le Plateau Mont-Royal is often nicknamed the “country’s most
creative neighbourhood”. It exercises a power of attraction equally
strong for Montrealers as it is for tourists. The borough’s 2015-2025
cultural development plan, Une culture signée Le Plateau , will soon be
put into effect through a concrete action plan. Consultations continue
in 2018 under the themes of reinvented cultural spaces, cultural vitality,
pluricultural practices , and enriching cultural experiences .
ROSEMONT–LA-PETITE-PATRIE: A NEIGHBOURHOOD THAT
REFLECTS ITS RESIDENTS
Every two years, residents, artists and other local players participate in a
major collective reflection on the place occupied by arts and culture in the
Rosemont–La-Petite-Patrie borough. Rendez-vous culturels , an initiative of
the table de concertation en culture de Rosemont–La-Petite-Patrie, offers
the community a venue for discussion, allowing it to dream and construct a
cultural neighbourhood that reflects its citizens.

Place Shamrock, Rosemont–La Petite-Patrie borough
Photo: Atelier Barda
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AHUNTSIC-CARTIERVILLE: DIVERSITY AND CREATIVITY
Fresh from the printers, the borough’s 2017–2021 cultural action plan targets the creation and development of Ahuntsic-Cartierville’s four cultural neighbourhoods. Two exist already: old Sault-au-Récollet
village and the Fleury-Lajeunesse district. Two others are to be invented, Chabanel and Cartierville.
Actions will include: cultural programming in the Chabanel district and a new library in Saint-Sulpice.
Projects that reflect the diversity of this borough.
LE SUD-OUEST: MORE AND MORE ATTRACTIVE
Far from the sad atmosphere of Bonheur d’occasion , the novel in which Gabrielle Roy described the
Saint-Henri neighbourhood of the 1940s, the Sud-Ouest borough is surprisingly dynamic today. The
neighbourhood has welcomed young, talented and motivated artists, and its residents are increasingly
excited by art and culture. That’s why it is no surprise that this was Montréal’s first borough to launch
its own local cultural policy, in 2012. In order to transform Le Sud-Ouest into an even more vibrant hub,
the new plan encourages the arrival of creators and helps increase the profile of the borough across
Montréal.
SAINT-LAURENT: CULTURE, A PILLAR OF SUSTAINABLE DEVELOPMENT
In 2011, Saint-Laurent was the first Montréal borough to recognize culture as the fourth pillar of
sustainable development. Through this significant gesture, it added the cultural aspect to environmental, economic and social issues. Since that time, the borough has deployed multiple initiatives to
promote access to art and culture, and to make them part of the daily life of each resident. Saint-Laurent
reaffirmed this vision in its 2018-2021 local cultural development plan.
SAINT-LÉONARD: CULTURE CLOSE AT HAND
Culture lives everywhere: in parks, streets, public spaces… It must go out to meet citizens and bring
vitality to neighbourhoods. In its 2018-2021 cultural action plan, Saint-Léonard proposes an open vision
of cultural participation. The borough wants its residents to dive into an experience that reflects diversity
and reinforces the Saint-Léonard identity, all with the perspective of harmonious living together. To
promote this local culture, borough efforts include renovation of the library and the creation of off-site
programming.
Some of the many initiatives to promote arts and culture, in line with the unique spirit of each of
Montréal’s neighbourhoods.

Place Rodolphe-Rousseau, Saint-Laurent borough
Photo: Ville de Montréal
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CREATION HUBS: FROM MILE END
TO POINTE-SAINT-CHARLES
To allow its artisans and visual artists to stimulate the effervescence of its neighbourhoods, Montréal is
providing them new spaces for creation.
In the Saint-Viateur Est district, the Pôle de création et de diffusion de Gaspé has set aside 18,580
square metres (200,000 sq.ft.) of creation and exhibition space for almost 450 artists and cultural
organizations.
In Hochelaga, artists of different disciplines have also found their creative harbour, Le Sainte-Catherine,
located at the intersection with avenue d’Orléans. The result of funding from the Ville de Montréal,
the ministère de la Culture et des Communications, and collective and creative entrepreneurship, this
former commercial building now houses artist studios, as well as a silk-screen printing studio for more
than 200 members. Here, like elsewhere, solidarity organizations and companies rent space at rates that
are affordable for artist studios.

In the heart of Montréal, Fonderie Darling is
being renovated: new technical studios and
cutting-edge equipment will now be offered to
artists of the metropolis. During this time in the
Sud-Ouest borough, Montréal has supported the
integration of collaborative studios in Bâtiment 7.
In this stimulating wave, new studios are also
planned in Pointe-Saint-Charles and elsewhere.

THE ASTOUNDING ART
OF PAPER UNFOLDING
Prints, drawings, collages photographs: this is the
range of work presented each year at the Foire
Papier. The event is unique in North America
and makes Montréal a Canadian and worldwide
pioneer in recognizing this type of art.
For 10 years, the international contemporary
art market has come to Montréal to discover
the best creations of paper art, each time in a
different setting. In 2017, the magnificent postindustrial space of Arsenal art contemporain
Montréal posted the happy artistic hustle and
bustle of the Foire Papier.
In discovering emergent artists and innovative practices, the general public is always
surprised by the work that this grand paper
fair presents and by the many art forms that
use this medium. The event is built on the
work of the best artists of all provinces. It was
a unique occasion to explore paper—and follow
the artis-tic trail!
Foire Papier
Photo: Jean-Michel Seminaro

Another Brick in the Wall
Photo: Yves Renaud

MISHMASH, NEW AND INSPIRING CULTURAL PRODUCTION MODEL
In the course of just a few months, the new
experiential collective Mishmash coproduced
the extraordinary rock opera Another Brick in
the Wall, and also provided new energy to two
magazines, Voir and L’actualité , prior to launching
a new music festival: Mile Ex End Musique
Montréal.
A cultural and entertainment collective funded by
a private equity firm—that’s the unusual descrip-

tion of Mishmash, a rare creature in our cultural
ecosystem.
Supported by such enthusiasts as Alexandre
Taillefer, managing partner of XPND Capital,
Mishmash seeks to create powerful cultural
experiences and is nurturing major international
ambitions. Its credo is to raise Montréal’s profile
around the world, spearheaded by the innovative
and avant-garde spirit of the metropolis.
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La Tribu, Groupe Piknic Électronik and
Productions Opéra Concept MP were the first
players to join Mishmash.
When great ideas are powered by capital helping
art, barriers fall and major projects emerge.

Guillaume Brisson Darveau, Piñatas, les misanthropes , 2017
Photo: Neldy Germain

CONTEMPORARY ART
EXITS THE METRO

Each year since 2009, Art souterrain has been
organizing North America’s only festival of its
kind. The objective: make contemporary visual
art accessible to the general public by taking it
out of traditional exhibition spaces. At the same
time, the organization highlights local and other
contemporary artists as well as the architectural
heritage of underground Montréal. It’s a surprising window on Montréal innovation!

José Luis Torres, Cheval de Troie
Photo: Neldy Germain

Many visitors know about Art souterrain without
necessarily being able to name it. In the underground city, steps away from a metro exit or a
walkway connecting two downtown properties,
they’ll stop in front of a landmark of contemporary artwork.

A BREEDING GROUND
FOR NEW MUSIC

Photo: Vincent Marchessault

Both a historic site and a centre of artistic
creativity, the Church of the Gesù celebrated
its 150th anniversary in 2015. This coincided
with the opening of a new performance space,
managed by Le Vivier. The group brings
together about 30 companies and organizations devoted to creative music. It’s a veritable
ecosystem that seeks to uncover talents and
publicize Québec new music.
Since its early days, in 1992, Le Vivier searched
for a setting adapted to its vocation. The church
converted into a theatre, on rue de Bleury,
provided stability and allowed it to fulfill the
need for a place for artists to meet and share.

WHEN TOURISM MEETS CULTURE
Does Montréal culture have the power to charm?
One quarter of tourists say they visit Montréal
for its cultural attractions. According to a 2016
study by Tourisme Montréal, cultural tourists are
passionate about our festivals, museums, theatre
arts and Old Montréal. They spend $1.1 billion
each year on them. It’s a gold mine to protect—
and to exploit even more!

(in collaboration with the Ulysse travel guide
publishing house). A public art map offering
discovery tours was also produced.
Reinforcing links between different tourism and
cultural stakeholders in the metropolis leads to
the necessary synergy to propel culture to new
heights.

How can Montréal grow its cultural attractions?
How can it become an all-encompassing experience, for better diffusion and promotion? The
Plan de développement du tourisme culturel led
to the creation of the Guide to Creative Montreal
10 tours through the city’s cutting edge art scene

Photo: Tourisme Québec, Cécile Benoît
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SPOTLIGHTING PUBLIC ART
The mission of Art Public Montréal is to make
the metropolis an international destination
for public art. The platform is an initiative of
the municipal administration, in collaboration
with Tourisme Montréal and the ministère de
la Culture et des Communications du Québec.
It presents more than 800 public artworks, in
both public and private collections.
As a result, art lovers and others can discover
hundreds of public artworks and murals,
accompanied by a description and a biography
of the artist.

Robert Wilson, Kate & Nora , 2013
Photo: Guy L’Heurueux

Several thematic tours can also be found on
artpublicmontreal.ca, allowing residents and
tourists to encounter these works that dot the
Montréal landscape. They are a testimony to
the diversity of expression of local and foreign
artists.
The map, More than 100 Works of Public Art in
Montréal – 5 Tours to Discover, was published
in 2013 and reissued in 2017. It makes it easy
for art lovers to discover the impressive public
art collection of the city. The artwork present
on the Montréal landscape is testimony to the
many means that artists used to express their
creativity.

A NEW LAW TO BETTER
PROTECT HERITAGE
Beyond masonry are traditions, people and
nature! In 2012, the gouvernement du Québec
created a new chapter in the history of the
protection of our cultural heritage, by adopting
the Cultural Heritage Act.
This new law reflects the expansion of the
notion of heritage over the years. From
now on, not only will sites and buildings be
preserved, protection will also be granted to
cultural heritage landscapes and immaterial
heritage, such as people and historic events.

The new law also gives new powers to municipalities and Indigenous communities. Municipalities will be able to better protect and
enhance the heritage located within the city
limits. Indigenous communities now have the
tools—including granting of legal status—to
protect the heritage elements related to their
cultures.

Notre-Dame-de-Montréal Basilica
Photo: Gaétan

Montréal, Cultural Metropolis

COMBINING CREATIVITY
AND THE CITIZEN CULTURAL
EXPERIENCE IN THE AGE
OF DIGITAL TECHNOLOGY
AND DIVERSITY
The 2017-2022 Cultural Development Policy

CREATIVITY AND CULTURAL CITIZENSHIP
IN THE DIGITAL ERA
Adopted in June 2017, the new municipal 2017-2022 Cultural Development Policy
seeks to “Combine creativity and the citizen cultural experience in the age of digital technology and diversity” through three concrete actions: unifying, stimulating, influencing.
In order for culture to remain at the heart of Montréal’s soul and identity, the city will
focus on a stimulating living space, animated by artists, cultural industries and other
creators of Montréal’s culture. The municipal administration seeks to promote the
necessary conditions to establish an environment that encourages creation. Finally, it
believes that the influence of this creativity—veritable image of the metropolis—can be
enriching and induce pride.

Ville de Montréal

During the coming years, major projects will be implemented, to focus on the themes of
entrepreneurship, digital trends and harmonious living together in cultural neighbourhoods. All these efforts will promote the values of inclusion, equity and reconciliation
with Indigenous peoples. It will be interesting to follow these developments.
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Courtesy: ministère de la Culture et des Communications

QUÉBEC CULTURAL POLICY: BRAINSTORMING IDEAS
To update its cultural policy (which goes back to 1992), in 2016 Québec launched a broad public consultation initiative in which many organizations and
citizens from all over the province took part.
Raising the profile of our cultural richness; the role of culture in Québec’s economic development; digital upheaval and cultural diversity; cultural citizenship;
recognizing the importance of First Nations and Inuit cultures: these were some of the themes that animated the discussions held as part of this significant effort.
Of course, Montréal played an active role in these consultations, expressing its point of view, in particular with regard to the inclusion of art in the neighbourhoods, and heritage and urban questions.

CANADA’S CULTURAL POLICY: TOWARD A DIGITAL WORLD
Cultural policies are entering the digital era. In September 2017, the Government of Canada launched its new vision for the creative industries,
titled Creative Canada.
This policy provides much good news for Montréal’s cultural sector, which can benefit from investments in support of various artistic and
cultural practices in the digital era. Public broadcasting, a strong presence in Montréal, is also a priority of these new federal goals.
The new policy will be an important ally for Montréal’s cultural development in several ways.
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MT LAB TRANSFORMS TOURISM
How can artificial intelligence and virtual reality transform the tourist industry and the cultural
sector? Founded by the city, UQAM and Tourisme Montréal, the new MT Lab incubator will soon be
answering this question by presenting the young companies it has taken under its wing.
Thanks to this new Montréal player, the digital element will be an important factor in the tourist
and cultural universe. New startups seeking to refine technological tools to facilitate the life of
tourists are being recruited.
Located at UQAM, the laboratory also opens the door to technological projects that can directly
improve what Montréal can offer tourists. Following in the footsteps of Welcome City Lab in Paris,
the incubator is highly ambitious and is interested in all initiatives related to the sharing economy.
It should also become an important space for encounters and networking.

Hold business meetings after watching a play performed by Siri, the vocal
assistant. Discover young companies after being immersed in a virtual reality
experience. Where can you do that? At Hub Montréal—international cultural
and creative market—of course.

comprised 10 days of networking events, conferences, concerts, multimedia
presentations and all sorts of creative showcases. A crossroads of music,
digital arts, video games, artificial intelligence and food, the event was a
veritable maelstrom of ideas and encounters.

Montréal just experienced a very exciting November. Working together with
existing showcases and marketplaces, the first edition of Hub Montréal

ART GALLERY DISPLAYS THE COLLECTION OF A MAJOR PHILANTHROPIST
On the fifth floor of the Belgo Building, an important hub of contemporary art in Montréal, an immense open space awaits. Welcome to Pierre
Bourgie’s brand-new gallery.
Founder of Arte Musica and patron of the Montreal Museum of Fine
Arts, this well-known philanthropist rotates pieces from his personal
collection at the gallery. An accomplished music lover, Pierre Bourgie
also imagined the space as an intimate hall for presenting recitals.
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Due to his generous spirit, all the exhibitions and concerts are presented
for free. It’s an eclectic space, which befits the image of this collector and
cultural aficionado, whose curiosity is insatiable.

Photo: Bruno Destombes

Photo: Prénom Nom, 2017

HIGH-PRESSURE EXCITEMENT FOR TECHNOPHILES AND CREATIVE TYPES

For a non-profit organization, money is often the most important
element, and making good decisions is key. Consequently, when
computer specialists and analytical experts get together to help
cultural organizations garner the maximum potential from their
data, there’s reason to celebrate!
That’s what happened in March 2017, when a hundred specialists from Montréal firm Aimia, in partnership with the Institut
de valorisation des données (IVADO), brought their expertise to

organizations in five of the world’s cities, including Montréal.
In all, 21 Quartier des spectacles organizations benefited from
the service, including Opéra de Montréal, Musée d’art contemporain and Club Soda. This unique initiative will help them better
know and better understand their clientele. In 2018, a relational
marketing pilot project designed to offer even more targeted
services will be available.

LE QUARTIER DES SPECTACLES: WAYFINDING… AND MUCH MORE!
Are you disoriented when facing all the events offered at the
Quartier des spectacles? This (happy) problem has just been
solved, thanks to the new Quartier des spectacles application.
It allows you to quickly discover 125 subjects and spaces, follow
interactive guided tours, participate in thematic explorations and
access a calendar of current events.
And there’s more: the application can immerse you in the most
unusual aspects of the district thanks to interviews with 70 people
recounting the stories of the past and present of Montréal’s enter-

tainment district. Their words are moving, amusing and surprising
and include the story of the last night at the Spectrum, stories about
the beehives installed on the roof of UQAM, as well as revelations
about a former janitor at Foufounes électriques.
A human and authentic digital experience, it allows users to experience the district in a different way, beyond its glittering cultural
programming.

L’Impérial
Courtesy: Quartier des Spectacles Partnership

DIGITAL PHILANTHROPY

BORROW A MUSEUM
Museum of Fine Arts and the Centre d’histoire de Montréal, over a threeweek period. With their musical instrument lending service and increasingly
innovative practices in cultural dissemination, Montréal’s 45 libraries are
unabashedly turned to the future!

Photo: Getty Images

You can find everything in a library…even museums! Membership cards
for the Bibliothèques de Montréal and the Bibliothèque et Archives
nationales du Québec (BAnQ) are a new way to open the door to free
museum admission. This is excellent news for culture lovers who, once they
have a pass, can freely enter—for as many times as they want—the Montreal

ENHANCING HERITAGE: MOBILIZING MONTRÉAL PLAYERS
Montréal is one of the oldest major cities in North America. Its heritage is
one of the continent’s most diverse. Municipal buildings, places of worship,
public spaces and vacant or vulnerable private buildings are among the points
of interest targeted as priorities in the Heritage Action Plan 2017-2022.
Among the innovations identified in the new plan, creation of the
Observatoire montréalais sur le patrimoine will allow the sharing and diffusion of important data, which will enhance the metropolitan urban identity.
On March 6, Le Laboratoire transitoire—a partnership among the city, not-forprofit Entremise, the Maison de l’innovation sociale (MIS) and the McConnell

Foundation—inaugurated its first pilot project for temporary occupation
and will continue implementing this new practice, which promotes social
innovation. In addition, the creation of a “vulnerability register” to inventory
heritage buildings that are vacant (or whose maintenance is neglected) will
allow for more effective action on this issue.
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MONTRÉAL, FUTURE WORLD CAPITAL
OF DIGITAL ART AND CREATIVITY
Internationally, the Québec metropolis is at the apex of digital art
and creativity, in particular because of the presence of talented
creators and artists, visionary companies and innovative research
teams. They all have found Montréal to be perfect for growth, the
creation of linkages and enhancement.

Consequently, in a declaration presented last fall, the Commission
Montréal numérique overseen by Culture Montréal, decided
to make Montréal the official World Capital of Digital Art and
Creativity.
It is now up to the entire milieu to channel initiatives and pursue
collaborations to give Montréal the world leadership status it
deserves.

Rafael Lozano-Hemmer, Articulated Intersect , Relational Architecture 18, 2011
Photo: James Ewing
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PERTE DE SIGNAL, ARTISTES EN LAB
CONCRETE CITY workshop from Thomas O Fredericks and James Partaik
Photo: Florence-Delphine Roux, PERTE DE SIGNAL

QUÉBEC’S DIGITAL CULTURAL PLAN:
ARTS AND NEW TECHNOLOGIES
Unveiled in 2014, the Plan culturel numérique
du Québec has given numerous positive benefits to Montréal. In particular in 2017, Initiatives
collaboratives en créativité numérique allowed
ten Montréal cultural organizations to complete
artistic projects integrating technological innovation and collaboration with communities. The

support also led to the creation of links and new
collaborative models between art and industry.
Beyond the increased influence of industry
leaders, other impacts related to the new technologies are relevant to the Montréal cultural
community: acquisition of skills, sharing of new
practices, modernization of infrastructure and

facilities, etc. In a word, numerous concrete
measures have made the realization of the
projects connecting arts and the digital possible.

STIMULATE GROWTH IN THE CULTURAL
AND CREATIVE SECTOR

Courtesy: Parcours C3

All leaders of companies and organizations sometimes need a bit of help to address growth issues.
Entrepreneurs in the cultural and creative sector
do not escape this reality. Founded by the Pôle
entreprenariat culturel et créatif, SAJE and the
École des entrepreneurs de Montréal, Parcours
C3 [Culture, Créativité et Croissance (culture,
creativity and growth)] was designed with them
in mind. The program combines training, sharing
of experiences and personalized support from
recognized experts and partners. Lasting eight
months, it allowed the ten participants in the
first group to understand how to better structure
their organization and find innovative solutions
for such challenges as increasing their revenues,
diversifying their financial resources, recruiting
talent or conquering new markets.
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INCLUSION, INFLUENCE AND INNOVATIVE
CULTURE AT THE CONSEIL DES ARTS
DE MONTRÉAL
In order to maximize its influence on the Montréal artistic community,
the Conseil des Arts de Montréal will work on inclusion, influence and
innovative culture.
Unveiled in autumn 2017, its new 2018-2020 strategic Plan takes into
account the city’s new cultural policy and emphasizes the role the Council
can play to leverage artistic development across the island of Montréal.
It will seek to increase contact with artists in order to better support
their efforts. Drawing on its experiences in cultural diversity, it also
seeks to better respond to the needs of artists from groups traditionally
underrepresented in the artist community, such as Indigenous creators,
Anglophone artists, artists from the cultural communities and the next
generation of artists.
Thanks to its touring programs, the Conseil des Arts de Montréal has
been present across the island for 35 years. It will now increase support
to artistic projects that hum to the beat of neighbourhood life. Finally, it
will facilitate participation of Montréal artists in international missions,
and increase connections between the artist community and schools.
Innovation will not stop—the Council will continue to support new practices, in particular in the digital sphere.

Ebnflöh Dance Company
Photo: Alex Paillon
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MEMBERS OF THE ORDRE
DE MONTRÉAL, CULTURAL
AMBASSADORS

FRANÇOISE SULLIVAN – OFFICER
Multidisciplinary artist Françoise Sullivan
has been one of the leading figures in
the history of arts and culture in Québec.
Pioneer of postmodern dance and signatory of Refus global, she is especially
renowned for her creations in the visual
arts: sculptures, photographs, installations,
performances and paintings. Her work has
been featured in more than 500 exhibitions
in Canada, Europe and the United States.

Created on the occasion of Montréal’s 375th
anniversary, last May, the Ordre de Montréal
recognized 17 exceptional citizens. They included
several personalities from the arts and culture
who were honoured for their contributions to the
development and renown of Montréal. Here is a
portrait of these cultural ambassadors.

MICHEL DE LA CHENELIÈRE – KNIGHT

DANY LAFERRIÈRE – OFFICER

MANON BARBEAU –KNIGHT

A leader in the field of publishing in Québec,
Michel de la Chenelière is part of the new
wave of philanthropists so essential to the arts
and culture today. The Foundation which bears
his name supports numerous initiatives in the
educational and cultural sectors including the
creation of a new facility at the Montreal Museum
of Fine Arts.

From the start, contemporary man of letters Dany
Laferrière won the heart of readers thanks to the
publication of his novel Comment faire l’amour
avec un nègre sans se fatiguer ( How to Make Love
to a Negro Without Getting Tired, 1985). Since
then, he’s enjoyed a series of popular successes
and his literary career has been recognized by
dozens of prizes and tributes. He is an inspiration
for Montrealers, whether born here or abroad.

Renowned Montréal filmmaker Manon Barbeau
gives a voice to people on the margins of society
through a rich, award-winning filmography. Her
accomplishments include the Wapikoni Mobile,
a mobile studio for Indigenous young people. Its
productions have been presented around the
world.
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JOANNE BURGESS – KNIGHT

YANNICK NÉZET-SÉGUIN – OFFICER

ALANIS OBOMSAWIN – COMMANDER

Joanne Burgess, prolific historian and professor,
has helped highlight Montréal’s patrimony
through her research on history and heritage.
Her interests include port activities, Old Montréal
and worker culture. Her exhibitions have attracted
millions of people.

Artistic director and principal conductor of the
Orchestre métropolitain since 2000, Yannick
Nézet-Séguin is one of the world’s most celebrated and popular maestros. He works with the
world’s greatest classical orchestras. His undeniable talent is combined with an exceptional
commitment to young music lovers.

Alanis Obomsawin (whose family name means
“scout”) is a filmmaker of Abenaki descent who
has worked her entire life to highlight and defend
First Nations culture. She has produced a rich filmography, including the documentary Kanehsatake:
270 Years of resistance (1993), a major work that
has been awarded several prizes. Her 50th film, Our
People Will Be Healed, was released by the NFB last
October.

DINU BUMBARU – OFFICER

JACQUELINE DESMARAIS – COMMANDER

A passionate defendant and promoter of tangible
and intangible heritage, Dinu Bumbaru works
relentlessly for the safeguard and enhancement
of Montréal treasures. He leads the Heritage
Montréal organization, and also sits on numerous committees and boards of directors active
in the field. His talks are highly appreciated, no
matter where in the world he presents them.

Well-known philanthropist Jacqueline Desmarais,
who recently passed away, nourished Montréal’s
cultural vitality for decades. Fuelled with the
desire to transmit her passion for music, this
energetic woman offered support to several
prestigious organizations and also helped many
young Canadian artists. Her generosity was
appreciated by many Montréal organizations.
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